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Media“Skills - Pre-production planning'skills

A

e Advertising / Marketing
qu(@ MODEL VILLAGE
on

. GODSHILL
Destin Est. 1952

Miniature Marketing Challenge!

Fancy a career in advertising?

Well nowtyeu can praétise your selling skills withsthis

model \illage prometion task!

Student Introduction

» Marketing Island venues and designing advertisements foran
audience canbe a challenge.

» You will have to plan a new media advertising campaign for The
Model Village, Godshill.

Teaching resources by Education Destination Ltd.

Curriculum relevant materials supporting school trips to the Isle of Wight
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who is the audience?

Research The Model Village Godshill. What is their current Consider what

market presence like? investigate and analyse the the information you need to
marketing materials available for this fantastic Island gather when on-site.
attraction. Consider the following:

You might:

v Who is the audience for this attraction? Is there

more than one? » Take photos

. . . . » Draw sketches
v' What is the demographic of visitors to The Model

Village? Why is this? How do we know? Can we find » Draftideas for script
out more about this? text or content

How is the branding presented? How is it effective? Plan ideas for
televsion/viral
advertisement
storyboard

What themes or motifs are presented throughout
marketing presented for each park?

How is the website designed, and why is this? Could

this be improved? Ask visitors (with

permisson) what
attracted them to the

What print media advertising exists and its style / K
par

impact?

Taik to The Moaal
Viliage team (if
availahle).

Are there any other media streams with high
marketing impacti.e. social media sites?
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You will need to plan and produce:

. A print media mock-up of several ideas for The Model Village Godshill including at
least one produced advertisement for the attraction.

. Viral / TV advertising ideas in the form of a ten frame storyboard and/or script,
using drawings, photographs or written summaries to represent what will be seen
on screen and heard at each stage.

You will be presenting your work to fellow students who will respond.

You will also have to respond to their work. Make notes below.

Name Comments
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