FEACHER NOTES
KS4 Media Studies

Media Skills - Pre-production planning'skills
Advertising / Marketing

Contextual Summary

This is a Media Studies resource that engages students with their visit
to The Model Village Godshill. Students are tasked with researching
currentmarketing presence for The Model Village as-a pre-visit task;
on-site and post-visit they will then devise and present their own
planning foran-advertising campaign promoting this wonderful Island
attraction.

The resource task enables them to practise their planning skills
relatmg to marketmg and advertlsmgfor a specn‘lc aud|ence and
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SO that students are able to complete the required research and
gain a clear understanding of any marketing and advertising that
exists currently - this will help students form.ideas for their creative
responses. Students can then make notes and take photographs
during the visitto inspire approaches and also enabling post-visit
work to-be.completed.in the classroom.

The'tasks can beintegrated intolessons at any'stage throughout the
academic year.as appropriate to the school ar college’s scheme of
work. Students will be challenged to plan.ideas for marketing The
Model Village appropriately based on the business’ current branding,
theme and'audience.

Ability Levels

CURRICULUM / SYLLABUS

v All exam beards

Appliesto Resources numbered:
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This resource is suitable for.key stage 4 students who will be able to work in-mixed-ability pairings or small

groups. Thereis one version.of this resource for this key stage only.

Keyskills pragtised in thiswuvie!
Investigating marketing
Selecting images for advertising purposes
Creating new ideas from externalstimuli
Collaborative working
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Relationship to'Curriculum

Theabove skills arefrequired tabetaught and practised as perthevarious specifications forrGESE Media
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Studies.
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JLearning. Opportunities
\The Media Studles resource task linked t6 this document isirelevant at each stage:
4 < Miniature Marketirig Challenge!

Resource ID: [4]J[0][9][2][5][1] (KS4 mixed ability)

Pre-Visit

» Studentsresearch the current marketing for The Model Village Godshill; this should include the website,
posters, leaflets etc. Some of these are included in the student resource pack.

» Theydiscussiand plan some initial ideas.

» Website links: www.modelvillagegodshill.co.uk

During the Visit

» Students can take pictures or notes at The Model Village; they could talk to members of the team if
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nrichmant Opportunities
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For further details visit educationdestination.co.uk
» Hundredsmore resources » Bespoke online itinerary builder
» Search by-age, subject;exam board ® Risk assessments

» Virtualvenue tours andumaps » Travel and'accommodation
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